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THE IMPACT OF LOCAL TV

Leverage local TV to reach
your target audience with
scale, speed, and safety

FARILY FEUD or facebook?
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TV reaches more homes than other
media options thanks to news, sports,
and popular syndicated programming
like game shows and daytime talk.

68% 96%

of US adults of households

ARE REACHED BY IN THE US ARE 0/. of viewers rank local broadcast TV
Facebook ads reached by local tv 81 / as their most trusted media platform.
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advertising makes |
PER EPISODE. simple to buy spots

and precisely target
audiences. The WO

That outperforms the average m marketplace currently
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